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FORMULÁRIO DE CRIAÇÃO DE DISCIPLINA CD-01 

 

1  NOME DO PROGRAMA: 
Programa de Pós-Graduação em Administração - Mestrado 
Acadêmico em Administração 

 

2  Proposta de 

☐ Criação de 

disciplina 

☐ Exclusão de 

disciplina da grade 
curricular 

☐ Mudança de 

denominação da 
disciplina 

☒ Alteração do 

nº de créditos 
da disciplina 

☐ Alteração de 

pré-requisitos 

☐ Outro 

____________ 
____________ 

 

3 DISCIPLINA 

Nome: Corporate and Institutional Communication 

 

Departamento 
responsável 

Departamento de Ciências Administrativas (CAD) 

Data da Anuência do Departamento:            24 / 08 / 2021 Anexar documento 

Área de Concentração: Gestão e Organizações 

Classificação: ☐ Obrigatória ☒ Optativa 

Carga horária 
Teórica: 30 horas 

Total de 2 créditos  
Prática:  horas 

Pré-requisitos:          ☒ Não  ☐ Sim 

 

A disciplina está sendo proposta para o(s) nível(is) de: 

 

☐ Mestrado profissional          ☒ Mestrado acadêmico      ☐ Doutorado 

 

4 Justificativa 

The constitution of organizations, as a social phenomenon, depends heavily upon the communication 
praxis. The institutionalization of social structures is an outcome of the complex set of meaning 
negotiations that arouse from the relationships between individuals and groups. The contemporary 
world is characterized by systems of intensive production of goods and symbols and by technological 
apparatuses that permit us to exchange messages in speed and amount never seen before. An 
important feature is that mass media establish most of the communication process. Therefore, what 
people know and how they interpret the reality results from the mediation between informal 
communication, activists, media corporations and organizations. In such a context, it becomes 
relevant for the scholar in the field of business administration to study issues such as the 
communication concept and its different approaches, the stakeholders theory, agenda setting 
theories (gatekeeping, the spiral of silence, newsmaking) and the concepts of reputation, image and 
identity. 
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5  Objetivos  
This course aims to study the communication phenomena within and between organizations, 
under the neo-institutionalist and agenda setting perspectives. The student is expected to 
understand the communication concept in its different approaches, as well as to analyze the 
main issues involving the management of communicational activities that take place in the 
organizational realms.   

 
 
 
 
 

6  Ementa  
1) Social Communication: definitions and theoretical approaches; Corporate Communication: 
concept and scope 
2) Institutional theory, Legitimation, Stakeholders theory 
3) Sensegiving and Sensemaking 
4) Semiotics 
5) Media Relations: Gatekeeping, Newsmaking, Agenda Setting and Market Oriented Media 
6) Institutional Image, Reputation and Identity 
7) Corporate Communication in Practice: guidelines, activities and tools 
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8  Forma(s) de avaliação  
1) Seminar plus Article (team assignment) -  40% 
2) Portfolio (individual assignment) – 40% 
3) Written Exam (individual assignment) – 20% 

 
 
 
 
 

 

9  DOCENTE(S) RESPONSÁVEL(IS) 

Nome: Prof. Gilmar José dos Santos 

 

☒ DOCENTE UFJF      ☐DOCENTE EXTERNO - INSTITUIÇÃO:  

  

 

☐ DOCENTE UFJF      ☐DOCENTE EXTERNO -  INSTITUIÇÃO: 

10  RECURSOS HUMANOS E MATERIAIS 

☒ Não serão necessários recursos humanos e/ou materiais adicionais em consequência da criação 
da disciplina. 
 

☐ Serão necessários recursos humanos e/ou materiais em consequência da criação da disciplina. 
Citar e justificar. 
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11 APROVAÇÃO 

Aprovado pelo Colegiado do Programa em:         25  / 08 / 2021 

 
 
 
 

 

 
 

Prof. Victor Cláudio Paradela Ferreira 
 Coordenador do Mestrado Acadêmico em Administração 

 
Carimbo e Assinatura do(a) Coordenador/a 

 
 


