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1 | NOME DO PROGRAMA: ) .- d&mico em Administracdo

o |Propostade

0O Criacdo de | [ Excluséo de 0O Mudanca de Alteracdo do | Alteracdo de |7 Outro
disciplina disciplina da grade |denominacéo da | n° de créditos pré-requisitos
curricular disciplina da disciplina

3 | DISCIPLINA — Course/Discipline

Nome: Consumer Behaviour

Departarpento Departamento de Ciéncias Administrativas (CAD)
responsavel
Data da Anuéncia do Departamento: 24 /08 /2021 | Anexar documento
Area de ~ o

~ . Gestéo e Organizacoes
Concentragao:
Classificagéo: 7 Obrigatoria Optativa
Carga horaria Tepr_mg: 30 _horas Total de 02 créditos

Pratica:

Pré-requisitos: Nao |7 Sim:

A disciplina esta sendo proposta para o(s) nivel(is) de:

0 Mestrado profissional Mestrado académico [ Doutorado

4 | Justificativa / Justification

This course is directed to line 1 of the PPGA.

The discipline of consumer behaviour is treated as a management area, specifically, as a marketing
school. The course studies theories and models used to better understand consumer buying and
consumption behavior, which is essential for students who wish to develop their research in marketing
and consumption.

Knowing the market and the consumer is fundamental for the development of marketing strategies,
providing the manager with information about purchase and consumption intentions.
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5 |Objetivos / Goals

It is expected that the student understands the importance of consumer behavior for managerial
training, as well as a more specific knowledge of the theory of consumer behavior and the models of
the main thinkers in the area. Knowledge of the discipline provokes a critical analysis of
understanding consumption.

6 |Ementa/Program

The school of consumer behaviour as part of the Theory of Marketing.

The economic theory of consumer behaviour.

Contributions of psychology, sociology, anthropology, semiotics and history to consumer
ehaviour.

Methods and techniques of qualitative and quantitative scope in the study of consumer
ehaviour.

Classical and contemporary international and national studies on consumer behaviour.
Consumer behaviour models

International research: gualitative and quantitative articles on consumer behaviour
Applications and trends of consumer behaviour in academic research and contributions to
organizations.

ONoo oW E

CD 01 - PROPP URJF RECOMENDAMOS A IMPRESSAO EM FRENTE E VERSO



UNIVERSIDADE Mjf

FEDERAL DE JUIZ DE FORA

PRO-REITORIA DE POS-GRADUAGAO E PESQUISA — PROPP
Assessoria Académica — Telefone: 2102-3785

Site: www.ufjf.br/propp
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8 |Forma(s) de avaliacdo / Assessment

. The note / concept will be based on individual and group work, which will be presented by
the students, distributed as follows:

. Critical reviews of articles: 30% (individual).

. Participation in the debates and discussions of subjects related to the content of the
discipline: 30% (individual).

. Elaboration of a scientific article in the form of a theoretical essay, or bibliometric study,or

theoretical-empirical study, or a review of the literature on the subjects studied with free choice:
40% (group). Suggested submission preparation for journal and/or congress.
Contato com o Prof. Danilo:

. E-mail: danilo.sampaio@ufjf.edu.br

. Grupo de Pesquisa DESCOR: https://www:.ufjf.br/descor/
. Site do professor: http://www.ufjf.br/danilo_sampaio/

. Instagram: @descor.ufjf

% )7 DESCOR

GRUPO DE PESQUISA
P PrGA - pnast

9 [DOCENTE(S) RESPONSAVEL(IS)

Nome: Danilo de Oliveira Sampaio

DOCENTE UFJF  [JDOCENTE EXTERNO - [NSTITUICAO:

Nome:

[0 DOCENTE UFJF  [JDOCENTE EXTERNO - [NSTITUIGAO:

10 |RECURSOS HUMANOS E MATERIAIS

N&o serdo necessarios recursos humanos e/ou materiais adicionais em consequéncia da criagao
da disciplina.

O Serdo necessarios recursos humanos e/ou materiais em consequéncia da criagao da disciplina.
Citar e justificar.
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11 |APROVACAO

Aprovado pelo Colegiado do Programa em: 25/08/2021

MG A~ €0 Korm——0

Prof. Victor Claudio Paradela Ferreira
Coordenador do Mestrado Académico em Administracédo

Carimbo e Assinatura do(a) Coordenador/a
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